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Introduction

The  goal  of  an  SEO  Campaign  is  to  increase  organic  traffic  and  conversions  (e.g.  
Registered  Users,  Free  Trials,  Purchase  Decisions)  on  your  website.  SEO  campaigns  
focus  on  optimizing  content  and  keywords,  improving  website  page  performance,  
extending  the  networks  of  inbound  links  &  traffic,  all  which  work  in  concert  to  help  you  
achieve  your  business  goals.  A  typical  SEO  campaign  starts  with  a  focused  keyword  
analysis  and  establishment  of  a  target  keywords  strategy,  aims  to  optimize  new  and  
existing  website  content  and  pages,  and  follows  up  with  an  ongoing  link  and  traffic  
analysis.  

15-Minute Work Plan to Execute an SEO Campaign
This  work  plan  will  help  you  plan  and  build  an  SEO  campaign  in  15  minutes.  Follow  
these  steps  to  build  the  foundations  of  sustainable  organic  traffic  to  your  site.

1.  Choose  your  target  keywords  (2  minutes)
2.  Track  your  progress  and  your  competitors  (1  minute)
3.  Optimize  your  page  for  your  target  keywords  (4  minutes)
4.  Acquire  inbound  links  using  Links  (1  minute)
5.  Syndicate  your  content  using  Twitter  campaigns  (3  minutes)
6.  Track  your  progress  in  real  time  using  Alerts  (1  minute)
7.  Measure  your  success  using  reports  (2  minutes)
8.  Share  your  success  using  Dashboard  widgets  (1  minute)
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1.  Choose your target keywords (2 minutes)

Using  Optify’s  Keyword  Application,  you  can  get  suggestions  as  
to  what  keywords  to  use  to  optimize  your  webpage.  Enter  the  
webpage  URL  or  a  keyword  you  are  interested  in,  and  Optify  will  
generate  a  list  of  suggested  keywords  to  target  based  on  your  
webpage.  Simply  add  the  keywords  you  are  interested  in  
targeting.

Tip:  use  no  more  than  3-­4  keywords  per  page,  preferably  a  

head-­term  keyword  and  its  different  variations.

Keywords |  Pages | Links |  Twitter for Business | Alerts | Reports | Dashboard
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2.  Track your progress and your competitors (1 minute)

After  picking  your  target  keywords,  Optify  will  keep  track  of  your  performance  on  those  keywords:  visits,  
leads  and  rank.  Optify  can  also  keep  track  of  the  performance  of  your  competitors  on  the  keywords  you  
choose  to  target.

Tip:  Optify  has  the  ability  to  show  you  performance  across  multiple  search  engines.  You  can  set  the  search  

engines  you  are  interested  in  and  change  the  view  instantly  in  Optify.

Keywords |  Pages | Links |  Twitter for Business | Alerts | Reports | Dashboard
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3.  Optimize your page for your target keywords (4 minutes)

Now  it’s  time  to  optimize  your  page.  Optify’s  Pages  
Application  will  give  you  a  list  of  SEO  issues  your  page  
should  fix  in  order  to  be  optimized  for  SEO.  First,  pick  
the  keywords  you  want  to  optimize  this  page  for.  Optify  
will  update  your  score  and  present  you  with  a  list  of  
issues  you  should  fix  to  optimize  your  page.  You  can  
send  this  list  to  your  Webmaster  by  exporting  the  list  
and  email  it,  or  provide  your  Webmaster  with  a  login  to  
Optify.

Tip:  Click  the  action  button  for  each  issue  to  add  a  note  

to  your  webmaster  

Keywords |  Pages | Links |  Twitter for Business | Alerts | Reports | Dashboard
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4.  Acquire inbound links using Links (1 minute)

Links  are  one  of  the  most  important  elements  in  getting  a  
page  to  rank  higher  on  Google.  The  more  competitive  the  
keyword  you  target,  the  more  inbound  links  you  will  need  
to  rank  higher.  Optify’s  Links  Application  helps  you  
identify  the  websites  you  should  aspire  to  get  inbound  
links  from.  Enter  the  target  keywords  and  Links  will  
provide  you  with  a  list  of  websites  to  go  after.  Optify  will  
also  monitor  your  link  building  performance  and  notify  you  
when  the  number  of  links  you’re  currently  pursuing  goes  
up  or  down.

Keywords |  Pages | Links |  Twitter for Business | Alerts | Reports | Dashboard
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5.  Syndicate your content using Twitter campaigns (3 minutes)

Syndication  of  your  content  can  help  you  drive  traffic  to  your  site  but  also  help  you  get  more  inbound  links  to  your  content.  Use  
Optify’s  Twitter  for  Business  application  to  promote  and  syndicate  your  content,  build  relationships  with  bloggers  who  will  link  to  
your  website  and  drive  traffic  to  your  website.  With  the  recent  developments  around  real  time  search  and  Google’s  and  Bing’s  
new  real  time  results,  using  Twitter  to  promote  your  content  can  help  you  to  be  found  on  search  engines  through  their  real  time  
results  and  not  just  through  the  traditional  SEO  practices.  Take  advantage  of  Optify’s  Twitter  for  Business  to  schedule  your  
campaigns  using  your  target  keywords.

Tip:  Save  time  by  scheduling  your  

campaigns  a  head  of  time  and  

increase  your  visibility  by  spreading  

you  tweets  accrros  the  entire  day.

Keywords |  Pages | Links |  Twitter for Business | Alerts | Reports | Dashboard



6.  Track your progress in real time using Alerts (1 minute)

You  can  setup  a  keyword  Alert  in  Optify  to  be  
notified  on  your  target  keywords  progress.  Setup  
Optify  to  notify  you  by  email  or  on  your  dashboard  if  
your  rank  for  a  keyword  has  changed,  if  a  
competitor  overtook  you  on  a  specific  keyword,  if  
your  website  is  now  ranking  on  the  first  SERP  
(Search  Engine  Result  Page)  for  a  specific  keyword,  
or  on  any  other  keyword  progress  you  will  define.  
You  can  also  set  up  Lead  Alerts  to  be  notified  in  real  
time  if  a  visitor  came  using  your  one  of  your  target  
keywords.

9Keywords |  Pages | Links |  Twitter for Business | Alerts | Reports | Dashboard

Add  new  alert

Lead  alerts

Company  alerts

Traffic  alerts

My  lead  alerts

New  customers

Email  leads

Top  leads

East  coast  leads

West  coast  leads

Keyword  alerts
SAVE CANCEL

Name  of  this  alert:

Type  of  alert:

Alert  me  when  all  of  these  rules  are  satisfied:

Dashboard

Name  of  alert

Select  metric

Metric                                                                                        Criterion                                      Value                                                                                                                                                                                                                Actions

Add  new  rule

Alert  me  via: Email

Select



7.  Measure your success using reports (2 min)
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For  a  specific  report  that  you  can  use  to  measure  and  analyze  your  SEO  performance,  you  should  start  with  the  basic  traffic  
report  and  modify  it  to  get  only  the  information  you  need.  

Tip:  Your  saved  reports  

will  be  accessible  to  all  

users  of  your  account.  

You  can  use  this  report  

to  measure  the  

performance  of  your  

target  keywords  and  

their  success  in  driving  

visits  and  leads  to  your  

website.

Follow  these  steps  to  modify  your  report:
        a.  Set  the  time  frame  you  are  interested  in  reporting  on;;  choosing  relative  dates  
                (e.g.  last  7  days)  will  keep  the  time  frame  updated  to  that  relative  date.
        b.  Group  the  report  by  keywords  or  keep  it  grouped  by  source
        c.  Select  Organic  Search  as  the  only  source  to  display
        d.  Add  a  Keyword  Filter  and  choose  your  target  keywords
        e.  Save  the  report  using  a  unique  name
this  report  to  measure  the  performance  of  your  target  keywords  and  their  success  in  driving  visits  and  leads  to  your  website.

Keywords |  Pages | Links |  Twitter for Business | Alerts | Reports | Dashboard



8.  Share your success using Dashboard widgets (1 min)
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After  creating  a  unique  report  for  your  SEO  campaign,  from  the  Dashboard,  click  the  Add  Widget  link  and  add  the  report  you  
created.  You  can  configure  the  widget  to  show  you  a  trend  overview,  table  or  a  graph  of  the  information.  You  can  also  have  
multiple  versions  of  the  same  widget.  

Keywords |  Pages | Links |  Twitter for Business | Alerts | Reports | Dashboard



Guide: 7 Steps to Building Your Keyword List
http://www.optify.net/whitepapers/7-­steps-­to-­building-­your-­keyword-­list

White  Paper:  Improve  Page  Load  Speed  To  Rank  Higher  
http://www.optify.net/whitepapers/white-­paper-­improve-­page-­load-­speed-­to-­rank-­higher

Optify  Lead  Generation  Blog
http://www.optify.net/blog

Optify  Internet  Marketing  Resources
http://www.optify.net/internet-­marketing/optify-­resources/
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Resources

About the Guide

The  steps  outlined  in  this  guide  are  successfuly  excuted  daily  by  Optify  customers  worldwide.  To  learn  more  
about  the  applications  shown  in  this  guide,  visit  Optify’s  website  at  www.optify.net  or  read  our  case  studies  at  
www.optify.net/category/case-­studies/  .

To  get  the  Build  Your  SEO  Campaign  with  Optify  in  15  Minutes  guide,  visit:

www.optify.net/whitepaper/execute-­seo-­campaign-­in-­15-­minutes

Other Resources
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Contact Us

About Optify
Optify  delivers  an  integrated  top-­of-­the-­funnel  solution  for  marketers  responsible  for  fueling  their  
company’s  growth.    Optify  helps  professional  B2B  marketers  reach  more  buyers  and  generate  more  
demand  for  their  products  or  services  month-­after-­month.    

The  Optify  Inbound  Marketing  Software  Suite  brings  together  the  enterprise-­class  SEO,  social  
marketing,  website  analytics  and  tools  that  B2B  marketers  need  to  increase  awareness  of  their  
business,  influence  buyers  across  social  networks,  and  engage  with  prospects  at  the  earliest  point  of  
their  buyer’s  journey.

Call: 1-877-2-OPTIFY 

optify.net/facebook

optify.net/twitter

optify.net/linkedin

optify.net/blog

Follow Optify
Email: info@optify.net 

Visit our website: www.optify.net

Start your Free Trial: www.optify.net/sign-up/ 

INBOUND DEMAND

TRACKING & ANALYTICS

SALES ENABLEMENTEMAIL NURTURING
Create a flow of high quality 
leads into your marketing 
funnel with enterprise-class 
SEO and social marketing.

Get full insight into what influences your buyers and the path they take to find and evaluate you during their 
research process.

Nurture your house list with 
email campaigns and get 
detailed intelligence about what 
every lead does after they 
receive your emails.

Help sales reach prospects and 
engage with them early in the 
sales process with visitor 
intelligence and prospect alerts.

THE OPTIFY INBOUND MARKETING SUITE


